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Presentation is everything when it comes to sales.

Headline attracts attention
A two-line secondary headline gives
more info on the benefits of the product

Photo or illustration
goes here

SLUGHEAD
leads off copy
and keeps the
reader’s atten-
tion focused
while the rest of the
copy gives details on
the benefits of using the
product, statistics about
the product, why this
product is better than
the competition’s
version, what the
consumer will get for
his money, and any
other information that
will help sell your
product.

$29.95
The tagline is a catch-
phrase or slogan that the
consumer will remember.Company/Product Logo-

Where to find the product
555-5555 (phone number
if needed)

Make your product the “hero”
of the ad...it should stand out.


